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Background:

The Hep C U Later Engagement Programme (EP) is an NHS England commissioned project hosted by Inclusion, a specialist service of
Midlands Partnership University NHS Foundation Trust (MPFT). It delivers engagement and resources to primary care professionals,
antenatal and emergency services across England.

With approximately 70,000 people living with hepatitis C (HCV) in England, it was recognised a national engagement,

communications/marketing team would build interest of HCV amongst professionals. The EP improved awareness of HCV risks, HCV
elimination, and the national HCV testing portal.

Methodology:
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Data analytics assessed progress and supported
future focus.
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Conclusion and next steps:

The programme’s first year demonstrated that national
communications and engagement initiatives can create vast
reach, helping thousands of healthcare professionals improve
awareness of HCV amongst people who access services.

The Hep C U Later drug and alcohol focused programme has been supported through an

Association of the British Pharmaceutical Industry (ABPI) ‘Joint Working’ initiative between
Gilead Sciences Ltd., and Midlands Partnership University NHS Foundation Trust. However, the
Engagement Programme has not received funding from the pharmaceutical industry.
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