2 How to write a press release

What is a press release?

A press release is a short document sent to media outlets (such as newspapers, magazines, and
websites) to share important news or events. Media outlets will use press releases as inspiration for
stories. Press releases are usually sent by email. Advocates use press releases as a way to raise
awareness and rally support for their cause, such as advocating for increased hepatitis C testing,
treatment and prevention in prisons. Always keep press releases simple and avoid any complex
jargon or scientific wording that would not typically be understood by the general public.

When to issue a press release

The timing of a press release is important. News, by definition, is about important things that are
happening right now. Always ask ‘why now’ and find a way to make the news topical and timely. Give
the journalists a reason to write the story and a reason to write it now. Some of these might be:

» Annual hepatitis awareness events: take advantage of designated awareness days or months
related to hepatitis, such as World Hepatitis Day (July 28th). Issuing a press release can amplify
advocacy efforts and draw attention to the issue of hepatitis C in prisons

* Public awareness campaigns or events: when planning a public awareness campaign or event to
educate the community about hepatitis C in prisons and the importance of testing, treatment and
prevention for people in prison, issuing a press release can help generate media coverage and
participation

* Response to recent hepatitis C outbreaks: in the event of a hepatitis C outbreak in prisons,
issuing a press release can provide timely updates, share information about response efforts, and
call for preventative measures to be implemented

* Recognition of successful hepatitis C treatment programs: if there have been successful
hepatitis C treatment programs implemented in prisons, issuing a press release can highlight
these successes, share best practices, and advocate for their implementation or expansion to
other facilities

e Announcement of partnership or funding Initiatives: if your organisation has fostered
partnerships with healthcare workers, government agencies, or other stakeholders to implement
hepatitis C testing, treatment and preventionprograms in prisons, issuing a press release can
highlight these collaborations and attract additional funding or support

* Publication of new research findings: if new research has been conducted that advances
hepatitis C care in prisons, issuing a press release can help disseminate these findings to the
public and policymakers
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 Introduction of legislative or policy proposals: when advocating for legislative or policy changes
aimed at improving hepatitis C testing, treatment and prevention in prisons, issuing a press
release can help generate support and momentum for these proposals

How to distribute a press release:

When distributing your press release, it's crucial to target relevant publications and media outlets that
align with your advocacy goals. Begin by identifying newspapers, magazines, online platforms, and
broadcast channels that you think will be interested in the topic based on what they currently write
about. Tailor your distribution list based on the geographical scope of your advocacy efforts and the
specific interests of your target audience.

Press releases are generally sent via email, so make sure you include a clear and concise subject line
that captures attention. You can often find email addresses on media outlet’'s websites; otherwise,
you can call them to ask for the best person to contact. Follow up with journalists and editors via
email or phone to confirm receipt of the press release and offer additional information or interviews if
needed. Maintain a professional and courteous approach throughout the follow-up process,
emphasising the newsworthiness and relevance of your advocacy campaign.

Tips for writing a press release:

 Clarity and conciseness: keep your press release clear, concise, and to the point. Journalists are
often pressed for time, so make sure your message is easily understandable and communicates
the essential information quickly. Avoid jargon and overly complex language

« Strong headline and lead: capture attention with a compelling headline and lead paragraph. Your
headline should be catchy yet informative, summarising the main news or announcement. The
lead paragraph should expand on the headline, providing key details in a concise manner

* Provide newsworthy information: ensure that your press release contains newsworthy
information that is relevant to your target audience. Consider the angle from which your audience
would find the story most compelling. For example, if the media outlet is aimed at the general
public, an angle of interest may be the risk of hepatitis C transmission to the public.

* Include quotes and multimedia: incorporate quotes from key stakeholders, such as subject
matter experts or people with lived experience, to add credibility and human interest to your press
release. Additionally, consider including multimedia elements, such as images, videos, or
infographics, to enhance the visual appeal of your release and provide additional context

* Include contact information: make it easy for journalists to follow up by including contact
information for media inquiries. Provide the name, email address, and phone number of a
designated spokesperson who can respond to questions or provide further information. This
demonstrates accessibility and willingness to engage with the media
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